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ABOUT ACP

Associated Collegiate Press is the world’s largest 
and oldest national membership organization for 
college student journalists. Founded in 1921, ACP 
is steadfast in its mission to serve student media 
and advisers, introduce new ideas and reinforce 
best practices, reward excellence, embrace diversity 
and provide ample networking and partnership 
opportunities. ACP’s members are student-directed 
online/digital news organizations, newspapers, 
yearbooks, magazines and broadcast programs. ACP 
endorses and advocates free expression rights for 
student media. acp.studentpress.org

Laura Widmer, executive director
612-625-6519 | laura@studentpress.org

Gary Lundgren, associate director
612-625-4337 | gary@studentpress.org

Amber Billings, communications director
612-625-7529 | amber@studentpress.org

Ashley Tilley, membership outreach coordinator
612-625-9311 | ashley@studentpress.org
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11 A.M. MEDIA TOUR

1 P.M. MEDIA TOURS

KQED
This walking tour of the KQED facility includes 
the master control room, videotape library, TV 
facility, KQED Interactive and KQED Education 
Network. You will take public transportation to get 
there. You are responsible for paying the fare. This 
tour requires pre-registration. Meet at 10:15 a.m. in 
the Grand Foyer to head to the tour with the rest of 
the group.

Youth Radio
Get a tour of a premier youth journalism 
organization, whose state-of-the-art studios are in 
the heart of Oakland’s Uptown arts district. Youth 
Radio is a one-of-a-kind, youth-driven production 
company that serves as NPR’s Youth Desk, and 
through a variety of outlets, reaches audiences in 
the tens of millions. Youth Radio is the winner of 
multiple journalism honors including the Peabody, 
Columbia-DuPont, Kennedy, Murrow and White 
House Awards. This tour will include Youth Radio’s 
newsroom (where they make multi-media stories 
for national outlets), their interactive department 
(where they make mobile apps) and their training 
facility (where they teach teens and young 
adults journalism, music production, and video/
photography). You will take public transportation 
to get there. You are responsible for paying the fare. 
This tour requires pre-registration. Meet at 12:30 
p.m. in the Grand Foyer to head to the tour with 
the rest of the group.

AT&T Park
Attendees will discover the wide range of 
departments that comprise the Giants organization. 
You will explore the outfield warning track, 
dugout, batting cages, visitors’ clubhouse, club 
level memorabilia cases, view level and the press 
box. There will be a 30-minute meet and greet at 
the beginning of the tour. This tour requires pre-
registration and an additional fee. Meet at 12:30 
p.m. in the Grand Foyer to head to the tour with 
the rest of the group.
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NOON-5 P.M.

GRAND FOYER
Registration and Exhibits
Check in or register for the convention here and 
receive your name badge, program and more. If you 
have questions or need help, this is your convention 
information center. Check out the exhibit hall — 
your opportunity to browse companies and schools 
offering services and products for collegiate media 
programs.

GRAND FOYER
Best of Show Entries
Student media staffs attending the convention 
can enter general excellence categories specific to 
their medium and individual categories. All staffs 
may enter the website category. Only delegations 
that include students are eligible. Winners will 
be announced during the closing session Sunday 
morning. Newspaper staffs can enter two categories: 
one paper can be entered into the college format/
frequency category and one in the special edition 
category. Special edition newspapers include 
commemorative events, anniversaries, sports 
championships, retirements, installations of new 
college presidents and those that do multi-page 
reporting of a single story or related stories. Not 
eligible: back-to-school and orientation week/
welcome back editions. Submit entries to the 
registration desk no later than 11 a.m. Saturday, 
March 4. The entry fee for this contest is $15 for 
ACP members and $30 for nonmembers.

THURSDAY

ACP/CMA National College Media Convention
Oct. 25-29, 2017 | Sheraton Dallas Hotel | collegemedia17.org
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1-4 P.M. PRE-CONVENTION WORKSHOPS

PACIFIC H
Virtual Reality
Dive into the future of virtual reality and wearables for 
news. The future is here. Attendees should bring their 
own laptops and a tripod or monopod if you have one. 
Pre-registration and an additional fee is required.
Robert Hernandez, USC Annenberg

PACIFIC I
Video Storytelling
This workshop will show you how to choose the best 
visuals for telling stories on the web and on social 
media platforms, understand story form and how to 
develop creative visual stories and how to shoot video 
that tells the story. Continues Friday morning. Pre-
registration and an additional fee is required.
Keli Moore, California Polytechnic State University

PACIFIC J
Digital Organization and Workflow for Today’s Staff
From taking a photo through publication and archiving, 
students will develop an efficient and effective method 
of dealing with thousands of digital images so staff 
members can use them in print and online now and 
find them for future use. Bring a digital camera, a 
computer with Adobe Bridge and Photoshop and your 
ideas. Pre-registration and an additional fee is required.
Bradley Wilson, Midwestern State University;
Brady Teufel, California Polytechnic State University

PACIFIC K
Google Tools – FREE
Think you know it all when it comes to using Google 
tools? You may know some, but there are many 
features and tools useful for journalists. In this hands-
on session, you’ll take a deeper dive into tools to tell 
stories in new ways, verify news, build maps and more. 
Participants should have a free Google/Gmail account 
set up in advance and bring their laptop. This session is 
open to everyone. Pre-registration is NOT required.
Daniel Petty, The Denver Post

PACIFIC L
Social Media and Audience Engagement
You keep hearing you need to engage with your 
audience and learn how to tailor your content and 

coverage to be accessible to an increasingly online and 
mobile audience. This session will give you hands-on 
experience (you will need a laptop and access to your 
media outlet’s website and social media accounts) with 
different analytical tools and techniques to boost your 
viewership and provide content that readers want and 
need. Pre-registration and an additional fee is required.
Erica Perel, University of North Carolina, Chapel Hill;
Steve Chappell, Northwest Missouri State University

PACIFIC M
Reinventing Student Media
College media students and advisers are now constantly 
tasked with managing an ever-changing media 
landscape in order to serve their audience. Join us to 
identify the goals, resources and strategies you need to 
continue to evolve your respective organizations into 
relevant, innovative, multi-faceted media organizations 
that will continue to be relevant well into the future. 
Pre-registration and an additional fee is required.
Charlie Weaver, Emerald Media Group;
Jay Hartwell, University of Hawaii at Manoa;
Elizabeth Smith, Pepperdine University;
Paul Bittick, California Polytechnic State University

PACIFIC N
Editorial Leadership
Whether you are currently editor or your goal is to be 
editor, this workshop is for you. It’s a big step to go 
from reporter to editor. Learn how to lead and manage 
your fellow journalists. After this workshop, you will 
understand why it’s important to have consistent 
policies, as well as identify your management style.  
Pre-registration and an additional fee is required.
Mark Witherspoon, Iowa State Daily;
Kenna Griffin, Oklahoma City University

PACIFIC O
Diversity in Today’s Newsroom
College media students and advisers will discuss 
common challenges, develop listening and 
engagement skills, and learn about tools and 
strategies to help them cover diverse communities. 
Sponsored by College Media Association.  
Pre-registration and an additional fee is required.
Jackie Alexander, Clemson University
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THURSDAY
4-5:30 P.M.

5:30-7 P.M.

GRAND A
Keynote: Transformation of the San Francisco 
Chronicle and the SF Homeless Project
One of Audrey Cooper’s first orders of business 
at the San Francisco Chronicle was bringing the 
newsroom into the 21st century. She created an 
incubator project where she took every team of 
reporters from every beat and put them through a 
six-to-eight week process where they learned new 
digital skillsets and talked about how the workflow 
had to change to be digital-first.

Her goal was to beef up the paper’s reputation for 
in-depth journalism. The recent San Francisco 
Homeless Project, which brought together the paper, 
along with other news outlets to look at the problem 
and potential solutions, was her idea. The concept 
was simple but untried: Could San Francisco’s 
varied media outlets join together for a single day 
of reporting about homelessness, its causes and 
solutions? The project was deemed successful.

Cooper discusses the transformation of the Chronicle 
and its place as the media source in San Francisco, 
as well as the complexity and planning the media 
orchestration and roll out of the SF Homeless Project.

LOWER/UPPER ATRIUM
Opening Reception
Immediately following the opening keynote, all 
convention attendees are invited to the opening 
reception. Meet with advisers and staff of 
publications from across the country for ideas on 
how to improve your own. Light hors d’oeuvres and 
desserts will be served.

Audrey Cooper is the 
editor in chief of the San 
Francisco Chronicle, the first 
woman to fill the role in the 
company’s 151-year history. 
She is also the youngest 
woman ever named as the 
top editor of a major U.S 
newspaper-based company.

San Francisco magazine declared Audrey one of the 
city’s most powerful women. Editor and Publisher 
magazine named her one of the world’s “Top 10 
Women to Watch” and Advertising Age named her 
one of their “Top 40 under 40.” She’s been featured 
in Cosmopolitan magazine “50 Fearless Women” 
issue and is a regular speaker and interviewer. She is 
also on the national advisory board of the Poynter 
Institute and a member of the Pulitzer Prize jury.
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7-9 A.M.

8:30 A.M.-3 P.M.

PACIFIC H
CCMA Breakfast
By invitation only.
Toni Albertson, Mt. San Antonio College

GRAND FOYER
On-site Critiques
Bring your staff and your papers for a full review 
of what works and what doesn’t in your paper. 
Professionals and student media advisers are ready, 
willing and able to help you improve what you do 
and pat you on the back for what you do well. Each 
critique lasts 25 minutes and costs $15. If you signed 
up for a critique during online registration, you 
should have received an email with your assigned 
critique time.

8 A.M.-5 P.M.

GRAND FOYER
Registration and Exhibits
Check in or register for the convention here and 
receive your name badge, program and more. If you 
have questions or need help, this is your convention 
information center. Check out the exhibit hall – 
your opportunity to browse companies and schools 
offering services and products for collegiate media.

GRAND FOYER
Editor-in-Residence
This is an opportunity to ask whatever you’d like to 
know from a former editor of the Washington Post. 
Ask what life is like in a professional newsroom, get 
feedback on your résumé or portfolio. Sign up in 
the registration area to meet him.
Bill Elsen, Washington Post (retired)

GRAND FOYER
Ad Director-in-Residence
Sit down with a college media veteran to discuss 
ideas for revenue generation, clarify native 
advertising questions, staff organization or even 
how you can make money off a drone. 
Paul Bittick, California Polytechnic State University

GRAND FOYER
Best of Show Entries
Student media staffs attending the convention can 
enter general excellence categories specific to their 
medium and individual categories. All staffs may enter 
the website category. Only delegations that include 
students are eligible. Winners will be announced 
during the closing session Sunday morning. Submit 
entries to the registration desk no later than 11 a.m. 
Saturday, March 4. The entry fee for this contest is $15 
for ACP members and $30 for nonmembers.
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FRIDAY
9-9:50 A.M.

GRAND A
Double Session: You Want to Attract New Readers 
and Retain Your Old Ones? Learn How to 
Leverage Your Winning Differences
Is it getting harder for you to capture and retain 
readers? With so many options available to the 
public, how can you win? Join Dan Elzer, president 
of The Training Academy, to learn how to leverage 
your winning differences. Elzer will teach you how 
to attract new readers and retain your old audience 
using the people, products, services and systems you 
already have in place. Ends at 10:50 a.m.
Dan Elzer, The Training Academy

PACIFIC H
Interview Anybody About Anything
Many journalism courses emphasize writing and 
reporting, but fewer concentrate on a critical skill 
— interviewing. This session will cover methods 
employed by interviewing expert John Sawatsky to 
glean the best techniques for getting anyone to talk.
Barbara Kingsley-Wilson,  California State  
University, Long Beach

PACIFIC J
Design for Content Based Applications
This talk will cover key considerations when designing 
news web and mobile applications. Our company has 
designed and assisted in the design of many consumer 
internet products and can offer expertise in this area.
Pek Pongpaet, Impekable

PACIFIC K
Deep Dive into Google: Fusion Tables
Creating data visualizations — whether a map of 
a series of points showing rainfall in a particular 
area, or an intensity map showing voter turnout 
in an election — doesn’t have to be difficult. Once 
you have solid data, making maps is easy. In this 
session, we’ll cover a few key ways that you can start 
creating simple Fusion Tables to plot maps that you 
can use to enhance your work as a digital journalist. 
Participants should have a free Google/Gmail 
account set up in advance and bring their laptop to 
the session. Limit 25.
Daniel Petty, The Denver Post

PACIFIC L
I Can’t Do it All! Productivity Best  
Practices for Student Journalists
You work 10 or 12 hours a day and still have a  
mile-long list of things to do when you finally 
give up and fall into bed. The work of a student 
journalist is never done. Learn tips for making the 
most of your time so you can feel accomplished and 
rest easy at the end of the day.
Kenna Griffin, Oklahoma City University

PACIFIC M
The Entertainment Editor’s Guide to  
Making the Rest of the Newsroom Jealous 
If they do their jobs right, A&E editors can attract 
more readers than their newsy peers. They can also 
break into the coveted magazine business — even 
if those magazines don’t cover entertainment. All it 
takes is learning one word. Alas, most A&E editors 
can’t even do that.
Michael Koretzky, Society of Professional Journalists

PACIFIC N
Thinking Like an Editor
“You can be terrific at making story assignments, 
editing copy, writing headlines, designing pages and 
the other nuts and bolts of producing a publication 
– if you master the not-so-obvious. Learn how to 
manage and lead people, avert crises and generally 
not drive yourself nuts in this engaging discussion 
with a retired Washington Post editor.
Bill Elsen, The Washington Post (retired)

PACIFIC O
Advisers Only: From Scoops to Clicks
The speakers will go over their experiences creating 
an integrated digital first student media operation 
that includes print, broadcast (TV and radio), public 
relations, advertising (print, digital, native) and 
digital media services (live-streaming).
Paul Bittick and Brady Teufel,  
California Polytechnic State University
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10-10:50 A.M.

PACIFIC H
Coaching Writers
Can editing a story ever leave both the writer and 
the editor happy? It can if the editor can be a coach 
instead of a rewrite man or woman. Learn how to 
coach and be coached at this workshop based on 
an exercise outlined in The Poynter Institute’s book 
“Coaching Writers.”
Mark Plenke, California State University, Chico

PACIFIC I
Vendor Session: Networking, résumés 
and interviews
At flytedesk, we’ve been to countless networking 
events, seen thousands of résumés and interviewed 
hundreds of potential employees. Through those 
experiences, we’ve learned what makes a college 
student stand out and what makes them forgettable 
— or worse — average. We’ll teach you a handful 
of simple tips and tricks that can help you stand out 
and land your dream internship or career. 
Piper Jackson-Sevy, Flytedesk

PACIFIC J
Pitch Perfect: Taking the Story  
from Local to National
Learn the secrets to getting your story out to a 
national audience, from finding the right angle 
to crafting the perfect pitch. Youth Radio, NPR’s 
youth desk, has been the premier source of 
youth news for the past 20 years, and is currently 
looking to expand their national network of young 
reporters. Could you be next? Producers and editors 
will share tips on getting your print, audio and 
visual stories maximum impact, and you’ll even have 
the chance to pitch your own ideas.
Teresa Chin and Rebecca Martin, Youth Radio

PACIFIC K
Deep Dive into Google: Image Verification
In a world in which the cry of “Fake News!” is so 
constant, how can we help regain our audience’s 
trust? For one, we want to be sure we’re passing 
along solidly verified information. Verifying images 
is often difficult to do with the human eye, but tools 
such as Google’s Reverse Image search and more can 

help us get closer to verifying our information before 
we share it. Participants should have a free Google/
Gmail account set up in advance and bring their 
laptop to the session. Limit 25.
Daniel Petty, The Denver Post

PACIFIC L
Editor Therapy
We’ve all got problems in our newsrooms. And, 
believe it or not, a lot of them are similar. Come chat 
with a veteran adviser about issues you’re facing in 
your newsroom and get some advice from her (and 
your peers) about how to cope.
Kenna Griffin, Oklahoma City University

PACIFIC M
Advisers Only: New Adviser Roundtable
If you’ve been advising for three years or less, this is 
the session for you. Find out about this crazy job we 
call student media advising. We’ll talk about how to 
steer a staff without usurping power from student 
leaders; getting the best work out of your students; 
coaching without editing; defending the student press 
in your campus community and more. We’ll also share 
resources. Bring your conflicts and questions.
Rachele Kanigel, San Francisco State University;
Jay Hartwell, University of Hawaii at Manoa

PACIFIC N
Full-stack Journalist: How You Can Do it All
Journalists are now expected to write a story, take 
photos or video and tweet. Now with more data 
being released and open-sourced, journalists will also 
be expected to file FOIAs, visualize data and become 
what I like to call, a “Full-stack Journalist.” This is a 
presentation on what a Full-stack Journalist is and how 
you can become one with links to resources and tools.
Lucio Villa, San Francisco Chronicle

PACIFIC O
Through a Different Lens
A photo can say a thousand words, but what if 
those words are wrong? We’ll take a look into 
implicit bias in photography and design and how to 
tackle our own biases.
Jackie Alexander, Clemson University
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11 A.M.-12:30 P.M.

12:30-1:30 P.M.

GRAND A
Keynote: The Vision for Today’s Media
Carlos Watson is a journalist at heart. He got it from 
his father who, growing up in the Jamaican countryside, 
found the news to be a source of inspiration. Carlos 
made a career for himself in television and news and for 
the past three years has been pursuing his own vision 
for media with OZY Media.

Custom-built for the “Change Generation,” OZY 
helps its 20 million plus readers both get caught 
up on the most important news of the day and 
vault ahead with the original content featuring new 
people, new trends and new opinions each day. 

Watson will discuss how his vision developed from 
his anchored shows for CNN and MSNBC and 
how his newest venture at OZY Media delivers what 
readers want online — news and information about 
people, places, trends, ideas and opinions.

ON YOUR OWN
Lunch
There is a restaurant and grab-and-go area in the 
hotel lobby as well as many affordable lunch options 
within walking distance of the hotel. The Ferry 
Building has many restaurants and is located right 
behind the hotel.

FRIDAY

Carlos Watson is an 
entrepreneur and Emmy-
winning journalist based 
in Silicon Valley. In 2013 
Watson co-founded OZY, 
the daily information source 
for important stories told 
nowhere else. He brings to 
OZY a textured background 
in both business and 

media. He is the host of OZY’s original political 
documentary series THE CONTENDERS – 16 for 
’16 and Point Taken, both airing on PBS. Watson 
previously anchored shows on CNN and MSNBC 
and hosted a series of Emmy-winning interview 
specials. As a businessman, he built Achieva College 
Prep Services into one of the nation’s largest college 
prep companies before selling it to the Washington 
Post/Kaplan. He also worked as the Global Head of 
Education Investment Banking for Goldman Sachs 
and as a consultant at McKinsey & Company. 
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1:30-2:20 P.M.

GRAND A
How to Create a Journalism-Based  
Justice Project at Your University
Since 1999, Medill Justice Project students have 
investigated murders, uncovering revelatory 
information that impacts people’s lives and the 
criminal justice system. Learn how to examine 
potentially wrongful convictions and about joining 
the Journalism Justice Network, a coalition we 
launched of criminal justice reporters.
Amanda Westrich, Northwestern University

PACIFIC H
Borrowing from the Pros
We’ll take a look at what professionals are doing 
with design in their publications to see what you can 
re-adapt for yours. This session will help you learn to 
look at professional media for inspiration.
Randy Stano, University of Miami

PACIFIC I
Best Practices: Inclusion
Pronoun policies. Social justice editors. Where do you fit 
in? This session will explore what college media outlets 
are doing across the country to forward inclusion in their 
newsrooms and content. Attendees will also have the 
opportunity to create their own action plan.
Jackie Alexander, Clemson University

PACIFIC J
Data Journalism That Engages Readers
How to create innovative, compelling and impactful 
data journalism, from data collection and cleaning, to 
the verification and investigation of what the data tells 
us, to the creation of the best interactive charts and 
features. We will talk about how to approach telling a 
story using data that informs and engages readers.
Emma O’Neill and Joaquin Palomino,  
San Francisco Chronicle

PACIFIC K
Activating Women’s Voices
The SPLC’s Active Voice project is a fellowship for 
college undergraduates aimed at building support 
systems that amplify the voices of teen girls whose 
opinions are often devalued. Berkeley-based Active 

Voice fellow Sindhu Ravuri will describe her 
yearlong project about using journalism to showcase 
women’s achievements in science and technology, 
and how others can get involved in Active Voice.
Frank LoMonte, Student Press Law Center;
Sindhu Ravuri, University of California, Berkeley

PACIFIC L
Live Talk Shows? Facebook Live Protests?  
Can We Call This Journalism?
With college students reading its daily print product 
less, the Iowa State Daily decided to engage its 
community through digital content, live productions 
and real-time coverage. Come hear how thousands of 
students are tuning back to the Iowa State Daily as 
its digital and engagement teams make content more 
consumable by bringing its audience into the mix. 
Mark Witherspoon, Iowa State Daily

PACIFIC M
Leaving it Better Than You Found It
How to put out a newspaper, website and social media, 
and recruit future staff without losing your mind.
Barbara Kingsley-Wilson, Micayla Vermeeren and Miranda 
Andrade-Ceja; California State University, Long Beach

PACIFIC N
Establishing Your Professional Brand  
with a Strong LinkedIn Profile
Your LinkedIn profile is becoming the go-to place 
for potential employers, sources and professional 
contacts to get information about you. Before you 
know it, your résumé will be an afterthought and 
everyone will be checking your LinkedIn profile 
before they meet you. Is your profile up to snuff and 
ready to get you your next job?
Nick Kenig, LinkedIn

PACIFIC O
Opportunities in Community Journalism
Get the true story from publishers who oversee 
community news operations. You’ll learn how and 
why the news-gathering side of the media operation 
is affected (and enhanced) by the business side, and 
what having a thick skin means to a publisher.
Joe Wirt, California Press Foundation
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FRIDAY
2:30-3:20 P.M.

GRAND A
Can You Hear Me Now?:  
Creating New Media Outlets
Does your school media represent the many voices 
that make up your community? This hands-on 
workshop will present an example of one student’s 
experience, recognizing the unheard voices on campus 
and taking action to create a new media outlet to 
reach Hispanic students. You will learn a step-by-step 
process that you can apply to help democratize your 
school’s media. By doing so, you will make a difference 
and promote acceptance and inclusion.
Marvin Pena, Clark College

PACIFIC H
The Power of Words
Wheelchair-bound. Same-sex marriage. All Lives 
Matter. It’s easy for campus media to offend people, 
even when they’re trying to be more inclusive in 
their coverage. In this interactive session the editor 
of The Diversity Style Guide will help you write with 
accuracy and sensitivity about a diverse world.
Rachele Kanigel, San Francisco State University

PACIFIC I
Experimenting for Audience
Attracting an audience for your journalism is an 
ever-changing prospect. It’s important to constantly 
experiment with testing and tools to see what’s 
working and what’s not.
Matthew Lynley, Tech Crunch

PACIFIC J
Dead or Alive the Best Way to Report  
is Facebook Live, Or Not
With a smartphone, you can broadcast live any 
event via Facebook, YouTube or Twitter. But that 
doesn’t mean you should. Learn and practice the best 
techniques in this hands-on session.
Jay Hartwell, University of Hawaii at Manoa

PACIFIC K
Chicken Salad 1: Suck Much Less Much Faster
The stories are late, the photos are weak, and your 
design deadline is tomorrow morning. How are you 
supposed to whip up award-winning pages under 

these crappy conditions? A professional designer 
shows you how — by revamping actual student 
newspapers in mere minutes. Argue with him and 
win money.
Michael Koretzky, Society of Professional Journalists

PACIFIC L
Leading a Diverse Newsroom
This session is led by two Latina women whose 
newsroom reflects their campus’ differences in 
gender, cultural and political diversity. They have 
used those perspectives to address topics within the 
community. They will discuss ways you can approach 
diversity both inside and outside the newsroom. 
Elizabeth Vazquez and Lynn Rosado,  
California State University, Northridge

PACIFIC M
Up Against the Wall
On private college campuses — secular and religious 
— the administration that makes news and shapes 
campus life is also your publisher. How can you 
do good journalism under these circumstances? A 
veteran journalist who works with students from 
across the nation offers some tips on how to survive 
and maybe even thrive.
Terry Mattingly, The King’s College

PACIFIC N
Media Literacy, Confirmation Bias  
and Social Media aka Fake News
Bloomberg News tech reporter Sarah Frier and the 
SPLC’s Frank LoMonte will discuss confirmation 
bias, social media and the role of media literacy in 
the “fake news” phenomenon. 
Frank LoMonte, Student Press Law Center;
Sarah Frier, Bloomberg News

PACIFIC O
Advisers and Photojournalists: The Tango
From checking out gear to making assignments to 
dealing with copyright, advisers often have their 
hands full dealing with recruiting and retaining 
photojournalists. Come discuss some ideas for 
making that relationship productive and efficient.
Bradley Wilson, Midwestern State University
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3:30-4:20 P.M.

GRAND A
Inside Mother Jones’ Strategy
As a nonprofit magazine in the digital age, Mother 
Jones can’t be all things to all people. Jahna Berry 
will talk about the choices the magazine must make 
to be an investigative nonprofit news source, and 
how those choices have paid off.
Jahna Berry, Mother Jones

PACIFIC H
Data Journalism for the Rest of Us:  
A Beginner’s Guide
In this era of Big Data, we all need data journalism 
skills. This workshop will introduce beginners to the 
five stages of data journalism, the right tools to do the 
job and the types of stories your newsroom can tackle, 
even if you’ve never done data journalism before. 
Nancy Kaplan-Biegel, Skyline College

PACIFIC I
Christianity in the Newsroom
We all know journalists and editors should stick to a 
code of ethics, but what place do ethics and morals 
derived from Christianity have in the newsroom? Are 
there situations where a person must choose between 
journalistic ethics and Christian ideals? How does 
being a Christian influence management styles?
Brad Dell, Abstract Magazine

PACIFIC J
In an Era of Fake News: The Art  
and Science of Fact-checking
With 2016 hailed as the “year of the fact-checker,” 
journalism students are increasingly interested in 
the job. What’s next in 2017? What are the skills, 
stamina and mindsets needed for the long haul, which 
might include a lifelong career or simply a grounding 
commitment to the art and science of “getting it right?”
Joanna Pearlstein, WIRED;
Andrea Powell, San Francisco Monthly

PACIFIC K
Editor-in-Grief 1: Rule with an Iron First,  
Wear a Velvet Glove
You lead a newsroom of misfits, anarchists and 
procrastinators. You’ve tried killing them with 

kindness, but when that didn’t work, you just wanted 
to kill them. Instead of gentleness or genocide, try 
tyranny. Learn the Five Rules of Ruling Well from 
an adviser whose staff of eccentrics has won national 
awards by doing things differently.
Michael Koretzky, Society of Professional Journalists

PACIFIC L
How Virtual Reality Can Transform Media
By 2020 it is expected that virtual reality and all 
related technologies are poised to change our world. 
Hear why VR is a core technology that can help 
people out in daily life and disrupt many industries, 
including media and journalism.
Deniz Ergurel, Haptical, Inc.

PACIFIC M
Reporting Exclusive News in the  
PR-saturated Digital World
The fast pace and lean staffs of the digital journalism age 
has been a boon — for PR professionals. It’s tough to cut 
through the group-think and tightly controlled public 
relations to report the exclusive news that serves readers. 
Bloomberg News tech reporter Sarah Frier will discuss 
how she fights for scoops, not scraps, to deliver exclusive 
news on Silicon Valley social media companies.
Sarah Frier, Bloomberg News

PACIFIC N
Writing and Editing for a City Magazine
A great city magazine is a fascinating hybrid of news 
and analysis, reporting and opinion, all blended into 
a visually beautiful package that you want to hold in 
your hands. Sounds old-school, and it is. But doing it 
right requires a different kind of outlook from that of a 
typical newspaper or website editor. We’ll discuss how 
to pitch to, hire for and publish a winning city mag.
Jon Steinberg, San Francisco Magazine

PACIFIC O
How to Make Your Outlet Less Racist
Diversity and inclusion are hot-button topics 
everyone will get to when they “have more time.”  
The time is now. Learn about ways to actively make 
your organization move along the path of inclusivity.
Jackie Alexander, Clemson University
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FRIDAY
4:30-5:20 P.M.

GRAND A
Create Like a Pro
A look at all types of professional publications will 
show you some of the most diverse, creative designs 
and coverage we could find. Discussing what makes 
them work and how you can adapt them for your 
publications will start you on a journey to add 
creativity and functionality to your packages.
Kevin Fullerton, Springboard Creative

PACIFIC H
From Information to Participation: Fostering 
Community Engagement Through Journalism
Journalism faculty at California State University, 
Monterey Bay are redesigning its journalism program 
to specifically focus on the need for community 
engagement through the power of journalism. Come 
get creative tips on how to do this in the classroom, 
through publications, and on and off campus.
Estella Porras and Sam Robinson,  
California State University, Monterey Bay

PACIFIC I
Advisers Only: Advisers Discuss Accuracy
This roundtable will serve as place for advisers to discuss 
how they talk about accuracy with their students. 
Research has found that despite being the foundation 
of journalism, accuracy is given relatively little coverage 
in popular news writing textbooks. Particular focus 
will be paid to how advisers and educators teach the 
concepts of accuracy, fact-checking, etc.
Kirstie Hettinga, California Lutheran University

PACIFIC J
10 Lessons Learned from a Life in Journalism
From his elementary school newspaper to a year 
teaching in Vietnam, journalism always has been 
part of Jay Hartwell’s life. Hear the 10 life lessons 
acquired by this award-winning reporter and adviser 
that will help your career.
Jay Hartwell, University of Hawaii at Manoa

PACIFIC K
Profitable Strategies in Digital
Digital advertising is no longer just selling a banner 
or skyscraper ad on the home page and hoping for 

some clicks. These experts will discuss all aspects of 
digital advertising and identify the avenues that work 
best for your individual clients.
Joe Wirt, California Press Foundation

PACIFIC L
Getting People to Click: Writing for Social Media
In the age of social media, the job of the journalist is 
to create informed news stories, while infusing a high 
level of share-ability to earn clicks. To stay relevant 
in a world cluttered with seemingly unlimited 
content, where most people get their news from their 
mobile device, we as journalists must adapt to an 
approach that generates strong social leads.
Keli Moore, California Polytechnic State University

PACIFIC M
Designing for People
Traditional news organizations are in a battle for 
audience share and attention like never before, competing 
with technology-first operations that are skilled at 
building slick user experiences. Learn how a people-
focused design process helps create better, more valuable 
and delightful experiences for news and beyond.
Dave Wright, Digital Product Designer

PACIFIC N
Don’t Just See the World; Cover It!
Do you fantasize about becoming a foreign 
correspondent? Hope to study abroad? Find out 
about study-abroad opportunities for students 
interested in media and journalism. See how you can 
enhance your professional skills and put a global spin 
on your résumé that will give you a competitive edge 
as you launch your career.
Rachele Kanigel, San Francisco State University

PACIFIC O
Throwing the Flag on Sports Scandals
College athletics are a constant source of off-the-
field conflict and controversy, from questionable 
spending to gender inequity to secretive athlete 
discipline. We’ll look at tools and resources that can 
help you chase down these elusive stories.
Frank LoMonte, Student Press Law Center;
Gary Metzker, California State University, Long Beach
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5:30-7 P.M.

WATERFRONT A
Adviser Reception
This reception is the perfect place to mingle with 
other advisers, get a free drink and a couple of 
appetizers before hitting the town. Advisers only. 
Sponsored by Issuu.

MEDILL IS NOW IN  
SAN FRANCISCO

Stop by our booth to learn more about our Master of Science  
degrees in Journalism and Integrated Marketing Communications.

www.medill.northwestern.edu

Long Beach

ACP Midwinter National 
College Journalism Convention
March 1-3, 2018 | Hyatt Regency
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SATURDAY
8 A.M.-2 P.M.

8-11 A.M.

GRAND FOYER
Registration/Information Desk
Check in or register for the convention here and 
receive your name badge, program and more. If you 
have questions or need help, this is your convention 
information center.

GRAND FOYER
Editor-in-Residence
This is an opportunity to ask whatever you’d like to 
know from a former editor of the Washington Post. 
Ask what life is like in a professional newsroom, get 
feedback on your résumé or portfolio. Sign up in 
the registration area to meet him.
Bill Elsen, Washington Post (retired)

GRAND FOYER
Ad Director-in-Residence
Sit down with a college media veteran to discuss 
ideas for revenue generation, clarify native 
advertising questions, staff organization or even 
how you can make money off a drone. 
Paul Bittick, California Polytechnic State University

GRAND FOYER
Best of Show Entries
Student media staffs attending the convention can 
enter general excellence categories specific to their 
medium and individual categories. All staffs may enter 
the website category. Only delegations that include 
students are eligible. Winners will be announced 
during the closing session Sunday morning. Submit 
entries to the registration desk no later than 11 a.m. 
today, March 4. The entry fee for this contest is $15 
for ACP members and $30 for nonmembers.

Co-sponsored by Associated 
Collegiate Press, College Media 

Association, College Media 
Business and Advertising Managers 

and College Broadcasters, Inc.

megaworkshop.org
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SATURDAY
9-9:50 A.M.

GRAND A
Press Freedom at the Statehouse
Student-led movements are advancing press freedom 
in states from Arizona to Vermont. Find out whether 
you’re covered by a state free-press law, how to 
enforce your legally protected rights, and how to 
improve those rights through advocacy as part of the 
New Voices campaign.
Frank LoMonte, Student Press Law Center

PACIFIC H
This Is How You Do It:  
How Not To Suck as a Journalist
Real talk about the things Jessie Schiewe has learned 
in her eight+ years as a journalist, from college 
newspaper days, to interning, graduate school, 
freelancing and current gig as a full-time editor. 
Jessie Schiewe, SF Weekly

PACIFIC I
Race, Sex, Faith and Brexit:  
Exploring Special Editions
It can sometimes be difficult to explore controversial 
topics on a college campus, especially a private 
Christian campus. The topics such as sex, race, faith and 
politics can often polarize the audiences of small college 
newspapers. Come hear how one university paper has 
explored tough topics while engaging the audience.
Elizabeth Smith, Pepperdine University

PACIFIC J
Leaving it Better Than You Found It:  
Continuity in Media Management
To ensure that your solid media program stays that 
way, make sure you hand off the top office to a well-
informed next editor. How do successful operators 
solidify the transfer of institutional knowledge? Top 
student editors will tell you all about it.
Joe Wirt, California Press Foundation

PACIFIC K
This Staff is Driving Me Mad!  
How to Identify and Work with Personalities 
Much Different From Your Own
Not everyone you work with will be your best friend 
or think just like you. This session will teach you to 

identify four different personality types and provide 
help working with each.
Kenna Griffin, Oklahoma City University

PACIFIC L
Covering Tragedy with Compassion
The hardest question for a reporter to ask is about 
the life of a person who has just died. But it’s the 
most important question, and it has to be asked. A 
longtime adviser who has been on both sides of the 
question recounts what happens when reporters don’t 
ask the question, provides inspiring stories about when 
reporters did ask the question, and offers some advice 
on how best to ask this most important question.
Mark Witherspoon, Iowa State Daily

PACIFIC M
Journalism as Mad Science!
College media staffs often find themselves shaking 
their heads when trying to engage their college 
audience. Do they prefer news on social media? Is 
BuzzFeed their go-to for news? Do they even read 
the college newspaper? This session will show you 
how to turn your newsroom into an experimental lab 
where no idea is too crazy to consider. You just might 
find the most successful idea in this experimental lab 
where anything goes.
Toni Albertson, Mt. San Antonio College

PACIFIC N
We’re Testing This Site, Not You
When was the last time your student media site was 
tested for its usability? This session will take you 
through the steps of usability testing that will help you 
understand how readers approach finding news and 
information on your site. (The results may surprise you.)
Erica Perel, University of North Carolina, Chapel Hill

PACIFIC O
How to Find Stories in Data
Today’s digital world makes it easier to find 
compelling stories using public data. Learn how 
data-driven storytelling is used in the best journalism 
past and present, and learn how to find data yourself 
and get tips on analyzing it for stories.
Dan Nguyen, Stanford University
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10-10:50 A.M.

GRAND A
Jumpstarting Creativity
Creativity is a team sport. The more brains, the more 
perspectives, the better. But what’s the best way to 
harness that brainpower? We’ll teach you the right 
way to brainstorm, lead you through exercises you 
can share with your staff and help you improve both 
the quantity and quality of your ideas.
Kevin Fullerton, Springboard Creative

PACIFIC H
Fitting in the News:  
Creating Personalized Interactives 
Learn about producing news interactives that deliver 
personalized decision-making information by 
guiding users through a series of questions/choices. 
We’ll examine examples and look at how to conceive 
and execute interactives that show people where they 
fit into the news.
Jere Hester and Sandeep Junnarkar,  
CUNY Graduate School of Journalism

PACIFIC I
Starting an Alumni Association
This session will walk folks through the process of 
creating an alumni association and building events 
for alumni. Having a strong alumni network creates 
networking, training and mentoring opportunities 
for current students. 
Erica Perel, University of North Carolina, Chapel Hill

PACIFIC J
Editor-in-Grief 2: Ten Secrets of Very Sexy Editors
Leading your newsroom means motivating zombies, 
slaying vampires and dancing with the devil. Learn 
how to do it all gracefully and cleverly, without the 
soul-sucking waste of time most editors endure 
because they don’t know any better. Just keep these 
secrets from your staff, or they’ll use them against you.
Michael Koretzky, Society of Professional Journalists

PACIFIC K
Reformatting Print/Web Content  
for Social Media Engagement 
Reformatting your print/web content for mobile 
delivery via Instagram, Facebook and Twitter will 

increase your audience. Come to this hands-on 
session to practice the best techniques for social 
media engagement and get yours critiqued. 
Jay Hartwell, University of Hawaii at Manoa

PACIFIC L
The Fake News Watch
With alternative facts and fake news on the rise, student 
journalists have an important role to play. Golden 
Gate Xpress, the student newspaper at San Francisco 
State University, has created The Fake News Watch, a 
weekly video series where they check the facts, call 
out the bullshit and learn to identify the difference. 
Kaylee Fagan and Ian Sumner,  
San Francisco State University

PACIFIC M
A Beginner’s Guide to 3D Graphics
Want to add 3D graphics to your visual journalism 
toolbox? This session will show you how to use 
SketchUp, an inexpensive and user-friendly software, 
to add depth to your print and digital infographics.
Tim Mollette-Parks, University of California, Berkeley

PACIFIC N
Closing the Digital Divide
It often seems like an impossibility to go digital-first 
with a limited budget and a small staff. Hear how the 
Pepperdine Graphic Media group went digital-first 
in six weeks without losing its print publications. 
Learn what it costs, both financially and mentally, 
and how your staff can make the transition.
Elizabeth Smith, Pepperdine University

PACIFIC O
Yes, There Is a First Amendment at Private  
Colleges: Writing Stories That Matter When  
They Say You Can’t 
Wesley College’s newspaper adviser and the 
co-editors of the private liberal arts college’s 
independent student newspaper, The Whetstone, 
discuss their working relationship and how the paper 
has been able to write hard-hitting stories despite 
pressures from the administration and others.
Victor Greto, Kristen Griffith and Brittany Wilson; 
Wesley College

SATURDAY
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SATURDAY
11 A.M.-12:30 P.M.

12:30-1:30 P.M.

GRAND A
Keynote: Investigating Donald Trump
Prior to the 2016 election, Kurt Eichenwald did 
a number of stories for Newsweek questioning 
whether Donald Trump should be elected 
president. He questioned his reasoning for not 
releasing his tax returns, as well as Trump’s business 
ties and his connections with Russia and other 
foreign governments. One report found that 
such connections would create a national security 
nightmare if Trump were to be elected. 

He founded that Trump continued to play a 
significant role in the Trump Organization, which 
is an international company that has partnerships 
— a large number of them undisclosed — all over 
the world. The interests of these businesses and the 
interests of politicians often go directly against the 
interests of American national security. Eichenwald 
continued his investigation of Trump with stories 
looking at why Vladimir Putin backed Trump to win 
the election.

After Trump’s inauguration, Eichenwald continued 
reporting on Trump and his team’s relentless effort to 
delegitimize the press. 

Eichenwald will explain his reporting methods, the 
fallout and the threats he has received investigating 
the 45th President of the United States.

ON YOUR OWN
Lunch
There is a restaurant and grab-and-go area in the 
hotel lobby as well as many affordable lunch options 
within walking distance of the hotel. The Ferry 
Building has many restaurants and is located right 
behind the hotel.

Kurt Eichenwald is senior 
writer with Newsweek, a 
contributing editor with 
Vanity Fair, and the New 
York Times bestselling 
author of four non-fiction 
books. At Newsweek, 
he wrote innumerable 
investigative pieces for the 
2016 election including 

many about Donald Trump. At Vanity Fair he has 
written about both business and politics.

A senior writer and investigative reporter with 
the New York Times for almost two decades, 
Eichenwald wrote about a range of topics, including 
corporate ethics and fraud, economics and corporate 
finance, healthcare, and Osama bin Laden’s financial 
network. He was the lead reporter for the Times on 
virtually every major scandal to emerge from the 
world of business, including Enron, WorldCom, 
Drexel Burnham and scores of others.

Eichenwald is a two-time winner of the George Polk 
Award for his reporting, and is also a two-time finalist 
for the Pulitzer Prize. He has received numerous 
other honors for his work, including the Payne Award 
for Journalistic Ethics and the SABEW Award for 
business enterprise reporting. He has also been a 
finalist for a Michael Kelley Award and a three-time 
finalist for the Gerald Loeb Award.
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1:30-2:20 P.M.

GRAND A
Double Session: Storytelling @ MediaStorm
Citing work by his production company, Storm will 
emphasize how storytelling continues to evolve as a 
result of technological innovations and an expanding 
media universe. The digital age gives filmmakers, 
documentary photographers and photojournalists new 
ways to tell stories. Ends at 3:20 p.m.
Brian Storm, MediaStorm

PACIFIC H
TV Investigative News:  
Yes, You Can Do It. No, It Won’t Kill You.
The leader of an award-winning TV investigative unit 
shows you how to dig deep in mere hours and tell a 
story in mere minutes. Learn what to do and what 
not to do. College TV is about more than sports and 
profiles. Make a difference by being different.
Lynn Walsh, KNSD San Diego

PACIFIC I
My Front Page is Better than Your Front Page
In their heyday these two professors gobbled up 
design awards from SND, LA Press Club, the 
Florida Press Club, even a Pulitzer or three. But now 
they are on different coasts and are going to present 
the best of the West and the East.
Randy Stano, University of Miami;
Gary Metzker, California State University, Long Beach

PACIFIC J
Student Journalism in Greater Portlandia:  
A Commuter Campus Finds Its Voice 
If the future of college-town newspapers is “in 
a precarious state” (Hedrick, CMR, 2015), what 
does this mean for student journalists working in 
itinerant, nonresidential settings, where the stakes for 
involvement and local politics grower higher?
Raul B. Moreno, Alexander Peru and Quetzali 
Ramirez; Washington State University, Vancouver

PACIFIC K
Let’s Talk Diversity Without  
Screaming at Each Other
After racists clashed with students protesting against 
Donald Trump, the Iowa State Daily staff has tried 

to lead its community in a civil discussion about 
race, ethnicity and diversity in all its many forms. In 
addition to coverage, it has sponsored several events 
and has just introduced a Civil Discourse website. 
Mark Witherspoon, Iowa State Daily

PACIFIC L
Can’t We All Just Get Along?  
Resolving Conflict in the Newsroom
Conflicts are a natural part of organizational life, even 
if we wish they weren’t. You will have conflict in your 
newsrooms. In this session you’ll learn how to resolve 
conflicts and solve problems in your newsrooms.
Kenna Griffin, Oklahoma City University

PACIFIC M
Sports Photography: Avoiding the Cliche
When most people think of sports photography, they 
think of an action photo, but sports photography can 
be much more than that. Sports has all the drama and 
emotion of daily life, but many photographers only 
want to shoot the game. Strazzante has photographed 
three Olympics, seven NBA Finals, four Stanley Cup 
Finals, three World Series and two Super Bowls, but 
his favorite images are from high school sports and 
quirky moments away from the action.
Scott Strazzante, San Francisco Chronicle

PACIFIC N
Covering Abroad from Afar
If you ever wanted to see the world, international 
journalism is the place to be. But newsroom budgets 
are shrinking and international journalism has taken 
on a new flair with social media journalism and 
freelance work. How do you make it work now?
P. Kim Bui, University of Southern California

PACIFIC O
Media Literacy and Hope: How Can We Use Our 
Journalism Work to Educate Our Audience
This session is going to look at the sharp scrutiny 
that student media (and all media) is facing. What 
are some practical solutions to tell meaningful stories 
that matter and help audiences understand the 
importance of journalism?
Elizabeth Smith, Pepperdine University

SATURDAY
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SATURDAY
2:30-3:20 P.M.

PACIFIC H
Be Prepared for Breaking News
Working journalists must be prepared to cover news 
that breaks without warning. Learn how to create a 
calendar that anticipates news, set up and monitor 
an alert system, get yourself up to speed as you head 
out the door, and then verify what comes over social 
media and from the scene.
Jay Hartwell, University of Hawaii at Manoa

PACIFIC I
Responding to the Election: The Hate Index
The aftermath of the 2016 Election raised 
challenges at journalism programs on how to 
respond. Learn how CUNY’s J-School quickly 
created a high-impact digital news project — and 
pick up some tips for your own ventures. Join 
the team behind The Hate Index (hateindex.
com), a searchable database tracking post-election 
intolerance, for a wide-ranging workshop on 
everything from production to promotion.
Jere Hester and Sandeep Junnarkar,  
CUNY Graduate School of Journalism

PACIFIC J
Chicken Salad 2: Radical Redesign
We’re going to gut a half-dozen student 
newspapers in under an hour. We’ll rip apart 
their front pages and redesign everything — 
including the name of the paper. We’ll rewrite 
every headline and every lead. Total carnage. Don’t 
like what you see? Make a compelling counter-
argument and win cold hard cash.
Michael Koretzky, Society of Professional Journalists

PACIFIC K
Writing to Be Read
Learn some tips for turning your reporting into good 
reading. From ledes that hook you to endings that 
leave you going “wow,” we’ll dive into the writing 
process suitable for any genre — news, features, 
sports or opinion.
Jennifer Burger, California State University, Bakersfield

PACIFIC L
Adviser Roundtable
You’ve spent three days immersed in the world of 
college media but you still have questions. How do 
you share what you learned with your staff? Who can 
you look to for help and advice when you’re back at 
school? Join new and veteran advisers in a safe space 
to share problems and come up with solutions.
Rachele Kanigel, San Francisco State University

PACIFIC M
Photojournalism: Finding Your Voice
Everyday, almost 2 billion photos are posted to 
social media. With all that noise out there, how 
does a photographer develop and craft their own 
unique vision. Award-winning photojournalist Scott 
Strazzante will give tips and share his view on how 
to separate your photography from the crowd.
Scott Strazzante, San Francisco Chronicle

PACIFIC N
A New Kind of Gig
Newspapers aren’t the only places for jobs and 
internships. Take a look at what it’s like to work in a 
startup and the pros and cons of working somewhere 
without a 100-year history.
P. Kim Bui, University of Southern California

PACIFIC O
So You Like to Break the Rules...
Danielle Mollette-Parks does too. Let’s be honest, 
breaking the rules is fun. But there is a time and a 
place to bust out the extra design flourishes, and they 
should ALWAYS be inspired by the content. Learn 
how to pick those moments and which techniques to 
employ to really make your pages pop.
Danielle Mollette-Parks, San Francisco Chronicle
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3:30-4:20 P.M.

GRAND FOYER
Pro Con
Think you know what your dream job is? Find out 
for sure by talking with someone who's doing it now. 
A dozen media professionals will hang out at small 
tables. Bring a résumé or portfolio for a quick critique.

GRAND A
Investigative Reporting for College Journalists
Good investigative reporting is becoming a lost art 
form. One of the best investigative reporters in the 
country will discuss the basic principles and skills 
needed to handle investigative projects in your 
college newsroom. Kurt Eichenwald will explain how 
to approach the “big story.” Ends at 5:20 p.m.
Kurt Eichenwald, Vanity Fair and Newsweek

PACIFIC H
Digital Storytelling Tools
This is a class for digital journalism beginners. 
Bring your laptop and get experience making digital 
storytelling tools that don’t require coding skills, such 
as the Knight Lab’s free tools, CoverItLive and more.
Erica Perel, University of North Carolina, Chapel Hill

PACIFIC I
Navigating College to Career
Whether you’re searching for an internship or a job, 
resources and opportunities abound to help you with 
your transition from college to career. This session 
explores ways to capitalize on academic strengths and 
media skills, and highlights some of the best places to go 
for help. Students will learn how to market themselves, 
build a professional network and discover ways to 
navigate and enjoy the transition from college to career.
Maggie Mullikin, Elon University

PACIFIC J
Editor-in-Grief 3: Fear and Chaos
Before you became editor, you spent months crafting 
intricate plans that would defuse every newsroom 
crisis, meet every deadline, and win every award. 
Then those plans fell apart during your first week on 
the job. Now you’re bitter and/or depressed. Instead, 
learn how to embrace the fear and relish the chaos. 
Michael Koretzky, Society of Professional Journalists

PACIFIC K
Photography Off the Field
Sports photography is so much more than shooting 
football and basketball. Come discuss quality college 
sports photography and what it took to get the images.
Bradley Wilson, Midwestern State University

PACIFIC L
The Balancing Act
You get the paper done, update the website, lead 
your staff, do your homework, and, on a good day, 
you even have time to eat and sleep. Being a student 
editor certainly is a balancing act. Get advice from a 
veteran adviser about how to balance being a student 
journalist with just being a student.
Kenna Griffin, Oklahoma City University

PACIFIC M
Students with Agency, Democracy in Action
The panel will present a case study from University 
of California, Santa Cruz, and introduce the 
Student Agency Toolkit, written by students, staff 
and alumni for students and advisors committed to 
transformative education.
Susan Watrous and Scott Leiserson,  
University of California, Santa Cruz

PACIFIC N
What Was Your Election Night Like?
Nov. 8, 2016 was unlike any other night. Headlines like 
“Madame President” were being prepared, but just the 
opposite happened. With deadlines looming, how did 
your newspaper staff adjust? What did your finished 
product look like? The design adviser for the Daily 49er 
and the staff will discuss what happened that night. 
Gary Metzker, California State University, Long Beach

PACIFIC O
Photography By Drone
Today’s flying cameras are better than their human 
predecessors. It’s likely everyone in the room either has 
or has access to a camera drone. What can you do with 
them — creatively, legally and with news-worthy merit? 
All drones aren’t created equally. What’s being sold, 
what are they capable of and how are they changing?
Tim O’Brien, Hadal, Inc.

SATURDAY
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SATURDAY
4:30-5:20 P.M.

6-9 P.M.

PACIFIC H
ACP Advisory Committee Meeting
Members of the ACP Advisory Committee are 
invited to provide feedback, advice and suggestions 
to the ACP staff. We will examine initiatives, 
resources and programming opportunities for the 
upcoming year. By invitation only.

PACIFIC I
The Risk of the Real
Writing controversial stories is always a challenge 
for young journalists, particularly at small, close-knit 
schools, and especially when the student newspaper 
is funded by the college or university. Are there 
strings — explicit or implicit — attached to that 
funding? How do young journalists grapple with 
the imperative of seeking and reporting the truth 
when that truth is potentially damaging to a school 
they care about? How do advisers navigate roles that 
sometimes place them between the students and the 
administration? Join Springfield College newspaper 
adviser Marty Dobrow and this year’s two editors-in-
chief, Greg Allen and Shawn McFarland, for a lively 
discussion about one school’s attempt to keep it real.
Martin Dobrow, Greg Allen and Shawn McFarland; 
Springfield College

PACIFIC J
Going Deep In Interviews
Your interviews are the most important step in 
reporting. And, yes, sometimes you have to get weird 
to go deep. Learn how to ask the best questions to 
get the best answers for any type of story — news, 
features and sports.
Jennifer Burger, California State University, Bakersfield

ROUNDTABLES
Join your fellow editors, designers and journalists 
todiscuss the challenges and triumphs going on 
in your newsroom. Students drive the topics and 
discussion for these informal roundtable sessions:

PACIFIC K     PACIFIC N
Editors      Designers

PACIFIC L     PACIFIC O
Photojournalists     Reporters

PACIFIC M
Sports

MARKET STREET FOYER
CCMA Awards Reception
Join California College Media Association for their 
annual awards dinner reception honoring California’s 
best in college media. At the reception, CCMA will 
announce winners of its annual competition. Check 
out the Media Spotlight area, where students will 
be able to read and view nominated student work. 
Tickets can be purchased at the door.



25

9-9:50 A.M.

PACIFIC I
The Digital Academy: How to Build a One-Week 
Crash Course in Web News, Social Media, PR 
Strategy and More
How do you help students craft a digital juggernaut 
from a news organization still stubbornly devoted 
to its print product? Hear what happened when The 
State Hornet at Sacramento State University turned 
its operation over to four professional mentors and 16 
students for a week-long lightning round in multimedia 
journalism, web editing, social media strategy, and 
PR/marketing—and how their adventures (and 
misadventures) might help your program.
Stu VanAirsdale, Sacramento State University

PACIFIC J
Getting Creative With Your Business Model
How to use design thinking and entrepreneurship to 
repurpose and rethink your newsroom to better serve 
your community and bottom line.
Gretchen Macchiarella and Alexis Filippini,  
California State University, Northridge

PACIFIC K
Why Cover Entertainment News?
While most college newspapers feature reviews of 
movies, music and other forms of pop culture, few 
feature the work of reporters who focus on hard-
news and feature stories about the role entertainment 
plays in campus and local life. You can fill that gap, 
while learning to produce the kinds of stories that 
editors need in specialty publications and websites 
focusing on the entertainment industry.
Terry Mattingly, The King’s College

PACIFIC L
Four Steps to Take You From OK to Great —  
the Maestro Method
Great pages result from great planning. Discover 
how you can put all of the elements — story, design, 
color, photo and caption — together to make your 
storytelling irresistible. This session will discuss how 
maestro planning can make the difference and add 
the “wow” factor to your pages.
Laura Widmer, Associated Collegiate Press;
Kevin Fullerton, Springboard Creative

PACIFIC M
Crime, Protests and Other Mayhem:  
Your Right of Access
Police and security often don’t know (or refuse to 
acknowledge) the law, and as a journalist, you’ll need 
to educate them. Know how to keep yourself and 
your information safe at times of chaos, and what the 
law entitles you to obtain.
Frank LoMonte, Student Press Law Center

PACIFIC N
Why We All Need Copy Editors
All stories, headlines and captions need a second 
(and third) set of eyes. Come learn strategies for 
copy editing and common errors to watch for 
online and in print.
Bradley Wilson, Midwestern State University

SUNDAY
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SUNDAY
10-10:50 A.M.

11 A.M.-NOON

PACIFIC I
Advisers Only: Between a Rock and a Hard Place
What we can do when our different worlds 
seemingly clash and we find ourselves stuck in the 
middle. Difficult, conflict situations at work include 
staffing troubles, wading through legality issues, 
employment risks, mediating between students, 
administrators, alumni, etc. Here are best practices 
that ring true for both public and private schools.
Beth Lee, Hope International University;
Frank LoMonte, Student Press Law Center

PACIFIC J
Let’s (Not) Talk About Sex, Baby
How do you cover sex on a “sexless” campus? A panel of 
student editors will discuss their strategies for sparking 
a much-needed conversation about sex and sexuality 
on their diverse Christian university campus, including 
everything from sexual assault prevention, safe sex and 
contraception to federal Title IX exemptions.
Adam Schrag, Courtney Moore, Gabrielle Rivas, Rachel 
Cooper and Andrew Hart; Fresno Pacific University

PACIFIC K
Now That I’ve Attended the Convention,  
How Do I Implement All This?
You’ve spent three days at this convention and now 
you are a bit overwhelmed on how you can introduce 
change and new ideas to the newsroom. A veteran 
adviser will help you sort out your to-do list and 
help you prioritize what might be beneficial to you 
and your staff. There will be lots of discussion and 
brainstorming throughout this session.
Elizabeth Smith, Pepperdine University

PACIFIC L
Designing for the Reader
The worst feeling for any designer is watching 
someone flip through the publication once and then 
throw it aside to gather dust. How can we get the 
reader to spend more time with your publication? 
Read more stories? Want to come back to your pages 
again and again? You’ll learn about how readers read 
a page, what makes them engage with that page, and 
what makes them want to come back for more.
Kevin Fullerton, Springboard Creative

PACIFIC M
Storytelling in the Digital Age
There is a story behind everything. We share the 
great ones with our friends daily. The reason some 
of those stories stick better than others is the quality 
of the message. It must resonate and be relevant to 
the moment. That’s a real challenge when yesterday’s 
‘moment’ is almost forgotten by the next day’s news. 
To ensure visibility, that message should be crafted 
mobile-first, but versatile enough for delivery on 
any platform. This session will focus on the art of 
storytelling in a world of short attention spans, and 
frenetic news cycles.
Keli Moore, California Polytechnic State University

PACIFIC N
The Gray Area: Photojournalistic Ethics
The ethical dilemmas of photojournalists are as old 
as the profession itself. Come discuss some dilemmas 
in both conventional ethics as well as the ethics of 
modern technology.
Bradley Wilson, Midwestern State University

GRAND A
Best of Show Awards Ceremony
The convention concludes with the announcement 
of this year’s Best of Show winners. You must enter 
your publication at the registration desk before 11 
a.m. Saturday to be eligible.
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STREET LEVEL
PACIFIC 

CONCOURSE 
LEVEL

IGNITE 
YOUR 
WORDS. 
INSPIRE 
CHANGE.

The New School in New York City is a university 
that empowers graduate students to become 
catalysts of positive social change in literature, 
journalism—and the world. 

The MA Creative Publishing and Critical 
Journalism pairs intellectual prose with emergent 
media, placing our graduates on the cutting edge  
of publishing and journalism. 

newschool.edu/cpcj

In the MFA Creative Writing, students redefine 
narratives and fine-tune their fiction, nonfiction,  
or poetry craft to develop as daring voices of a  
new generation. 

newschool.edu/writing
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 issuu.com/students

Connecting content to people.

Whether just launching your 

first publication, or you’ve 

been at it for years, issuu 

lets you digitally publish and 

distribute your publications 

worldwide. In just minutes. 

And as often as you’d like.

Amplify   
your voice. 
   It’s never 
been more
  important.


